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It’s no secret that events drive big business in this 
country. 115 billion dollars to be exact. According to 
the Convention Industry Council, 225 million attendees 
participated in more than 1.8 million conventions, 
conferences, trade shows, incentive events and 
corporate business meetings in 2012. 

Events are also a big part of business. With more 
than 1.3 million corporate meetings taking place each 
year, businesses are using their company events to 
maximize brand reach and drive bottom line growth. 
Today, marketers are extending an event’s lifespan by 
incorporating a live video stream component, which 
can open doors to untapped markets, attract and reach 
new audiences, monetize events and introduce social 
interaction for their brand. 

Whether you’re looking to stream a production for the 
first time or bring out new levels of engagement, here’s 
what you need to know when considering incorporating 
live video into your next event: 
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The proliferation of digital devices and 
platforms has helped video become an event 
marketing mainstay. 
Nielsen’s latest Digital Consumer Report shows that the explosion of digital 
device ownership has led consumers to spend approximately 14 hours per 
week watching video on the Internet and mobile devices. Last year alone, 
consumers streamed 118 billion videos, proving that audiences are ripe for 
ingesting events via live video formats.
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Live video not only has the potential to help event 
marketers reach multitudes of new consumers and 
influencers, it also strengthens brand impression and 
increases audience engagement. 

According to a recent video marketing survey featured in 
Search Engine Watch, 71 percent of respondents agree 
that watching video content produced by a business 
leaves them with a positive impression of a brand, and 
58 percent consider companies that use video to be 
more trustworthy. 

Online video participants are actively more engaged with 
brands they trust. We have seen that clients who host bi-
weekly series of live streamed events increase website 
visits by 21 percent and interactive brand engagement 
through questions and chat by 30 percent over time.
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Monetizing and 
Socializing
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If sales and sponsorship opportunities are a priority for 
your event, live streaming is a new route marketers can 
take toward increasing revenue. Today, videos can be 
built to include branded, logo-centric user interfaces 
that include promotional, clickable layers, calls-to-action, 
lead generation tools, shopping cart prompts and more, 
making event simulcast an attractive option to sponsors 
and advertisers. 

Live streaming not only extends audience engagement 
and triggers new sponsorship opportunities, it also adds 
a valuable social layer. With 757 million daily Facebook 
users and over 400 million tweets sent per day, 
users seek content through social media sites versus 
traditional web pages. Companies looking to harness 
this power should host live event streams on owned 
social media channels, promoting the online meeting or 
event via social media ads, shareable social links and 
hashtags. Socially-optimized events further engagement 
during the event itself, as direct interaction with users 
can occur through polling and real-time chat feeds. 
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Understanding 
Live Streaming 
Costs and 
Infrastructure
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Live streaming can be a cost effective way 
to reach a larger audience and generate 
sponsorship revenue, but what are the initial 
costs involved? 

On average, businesses can expect to pay $4,000 to $11,000 to build and 
host a small to large scale streaming production, respectively. 
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Costs to consider when comparing live streaming 
event packages include:

Bandwidth 
capabilities and 
site network 
connection: 

Expect to pay a set price 
per the number of viewers 
watching your video or 
number of hours your video is 
viewed. Additionally, this cost 
includes an evaluation of your 
event site’s infrastructure 
security and network 
protocol to determine if the 
IT team needs to create new 
connections or open firewalls.

1

Pre-production 
work: 

If you’re planning to host your 
live stream on a site separate 
from your web or social media 
page, expect to pay a fee for 
a landing page or mobile app 
creation.

2

Production: 

Anticipate costs for hiring 
a production crew and 
equipping lighting, audio, and 
camera needs. Within a larger 
scale production, content 
creation, script writing, 
wardrobe, hair, and makeup 
are also added costs.

3

Post-production: 

Once the event is over, expect 
costs for reporting success 
metrics, analyzing generated 
lead data, and outlining end-
user engagement. Having 
solid knowledge about your 
online audience is vital to 
reviewing the success of your 
live stream.

4
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So,
what?
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Just as events are driving big business 
in our country, online video streaming is 
driving new business opportunities for 
company events through enhanced reach, 
engagement, and social factors. 

Understanding the fundamentals of live streaming — audience, 
monetization, socialization, and overall infrastructure — helps businesses, 
brands, and events develop a strategy to “rise above the noise.” How is 
your business harnessing the power of live video to propel itself forward to 
reach the masses?
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about
newrow–
newrow_ provides an interactive video platform purpose-
built to engage large groups of people online. The 
company’s advanced collaboration and multi-streaming 
video technology is trusted by the world’s top online 
classrooms, corporate training programs, brands and 
governments. newrow_ allows large groups to interact 
face-to-face from anywhere, on any device. newrow_ 
(formerly known as Watchitoo) is a privately held 
company based in New York City. 

For more information, visit www.newrow.com.


